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CONSULTANCY

- Strategic Marketing Consultancies: design,
concept, pricing, branding

- Property Market Surveys: defining the best
product for each specific area

- Property Market Reporting: give developers
an independent platform to take strategic
decision on future development

- Property Market Analysis: research and
definition of new development products
based on existing market situation

- Branding: adding value by endorsement of
project, branding of new development areas
defining and creating catalyzer for future
development

Creative: converting ideas in fact and havin
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THE MALAYSIAN RESERVE

- Malaysian lieserue

Immuuonal \c\n J ork Eimes

Property Press
Awards

2013

Best Project Marketing Company
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Organizations that have invited Dr. Daniele Gambex® speaker to their
events are:

Rehda KL, Rehda JB, Rehda Malacca and Rehda Penang
Sheda Kuching

Asian Strategic Leadership Institute (ASLI)

FIABCI Malaysian Chapter
iProperty, PropertyGuru Malaysia and Singapore and EG Expig
Malaysian Property Incorporated

University Malaya KL

Wealth Mastery Academy, Comfori and Starfish

e‘m@ SMART INVESTMENT IN PROPERTY SEMINAR (IX) 2013
FIABCI-MALAYSIA Post GE 13 - Where?

Special Property Market Outlook presentation to theoB of:
Encorp Bhd

Hatten Group
UEM Sunrise

Registration Fee
* FIABCI Members

Ry rmassperpax  With 6 CPD Hours

Venue: Berjaya Times Square Hotel
* Non Members

RM338 per pax

Date: 7 September 2013

Copyright 2013 REI Group
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Post Election

KEE

11 & 12 May 2013 (Saturday & Sunday)
10.30am - 5.30pm
Sabah Trade Centre, Kota Kinabalu

¢

|Michael Yeoh  |Enoch Khoo

LV A
|iIshmael Ho  [Richard Oon  |Dr Daniele Gambero

RM100 per pax (Saturday or Sunday session) Online at Pihex.com or
*Light refreshment provided during Tea Break  call 088-719787
*Goodie Bag for each delegate

*Lucky Draw
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MAH SING GROUP
A Pramier Lifestyle Developer
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Regular columnist for several newspapers and s

The Star
Malaysian Reserve
Malay Mail
PropertyTimes

The Sun

The Edge

Real Estate Malaysia
Property Hunter
Property Insight
Property King
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HE story of Cyberjaya

started in 1995 when the

Federal Government com-

missioned a study for the

Muktimedia Super Corridor
(MSC) Malaysia to the management
consultancy firm McKinsey. The
consultancy firm proposed to create
an Information Technology of IT-
themed hub {Cyberjaya) to become
The Malaysian IT Research and
Development (R&D) centre right at
the west side of Putsajaya, the new
Malaysian Administration Centre

Since then, the newly born IT City
has seen a number of ups and
downs that started in 1997 with the
global financial crisis and continued
in the first decade of 2000 through
allthe minor and major crises that
globalisation brought over to
Malaysia.
As I emphasise when talking

about properties, one should always
ook at the sustainability of the
Iocation before making an invest-
ment decision. Cyberjaya has a
strong strategic sustainability that
Ties in its Cyber or IT Malaysian cap-
ital concept.

As a matter of fact, even though
Cyberjaya has stepped onto the
property stage only a few years ago,
since early 2000, Government agen-
cies have been promoting Cyberaya
internationally. At the end of
there were more than 500 MSC su
tus corporations that have located
their headquarters, IT centres and
operation offices in Cyberjaya.

Some of the corporation giants
we have now in Cyberiaya, Dell, HP,
DHL Miotorols, OCBEC, oM and so

. [T means innovation, and there
cannot beinnovation without edu-
cation. Cyberjaya has also

become the educational hub of cen
tral Malaysia with many local and
international unversities which
have based their campuses there.
The fatest statistics indicate that the
student population has already
passed the 25,000 head count and is
in fact, on the rise.

As New York in the 70' has been
nicknamed the "Big Apple’
Cyberjaya is increasingly becoming
katown as the °C" city of South East
Asia

Why “C" you will ask? C means
computers, cyber-science and of
course Cyberjaya, Other Cs in refa-

tion to property, could stand for:
Clean hub, centralised location, cap-
ital of creativity, connectivity and
last but not Jeast capital gains.

Clean Hub

Out of the 7,000 acres of freehold
land tn Cyberjaya, 30% or 2,100 acres
will be dedicated t public parks and
the green lung of the city together
with an impressive lake. Universities

existing and under construction
highways and expressways allow
easy and fast connectivity.

The four cardinal points of the
compass as the Plus highway is at a
stone' throw isace 8 ar s the

Maju Expressway (MEX) (formerly
known as Kuala Lumpur-Putrajaya
Expressway (KLPE) and KL-KLIA ded
icated Expressway), the Nadte org
Road 2 (MRR2), Lebuhray:

Alam {Kesas) as wtll e Soth

and IT centers are pop by
young generations o members of
the Gen Y and Gen Z groups that are

Klang Valley Ex; ay (SKVE), just
1o ame the major inkiges.

environmentally sensitiv.
g e gy Y COnPECHY leads

have been planning and designing

accordingly, Jeaving ample space for  Cyberjaya is surrounded by highly

green facilites (n all their develop-
ments and setting their buildings to
me Green Building Index {GBI)-
rated.
Cyberjaya is a natural green hub
and s probably going to
become an example of
how to plan and con
struct smart, green
cities as authori-
ties and devel-
opers will not
have to deal
with existing
old buildings or

i$a brand new city designed on

a "blank slate” and this will surely

give its developments a big phus
point

en alised location
ac:tﬁ l S%y

causeway yinks

Location means good connectivi-
ty and for sure. Cyberjaya has
what | define as a “conyeniently
far” location, It is far from all the
hustle and bustle of the crol
ed KL and Greater KL area yet
you can easily be connected
with a mere 20 minutes
commute by train
{Transit KL} or fess than

30 minutes’ drive.

At the same time,
you can easily caich
an intemnational fight
from KUIA (Kuala
burmpr temaional
Airport) within the
Same amount of time.

For car lovers. an
extensive network of

populated areas such as Puchong,
Putrajaya, Kajang. Bangi and the
whole southern corridor of Kiang

a
The increasing offerings of activi
ties will cater to the future residents

o this hub who are expected to be
young andor foreigners, In this light,
Cyberjaya is poised (0 attract crowds
‘most of the neighbouring areas.

Residential, commercial or retail
space il be Sought after for many
years to come which will benefit
‘wise investors who wil collect prof
itable rentals and see their invest-
ment being very remunerable.

9?;.-"&%5:.% industry

From a purely property point of

view, the presence of intemational

univessities and multinational cor-

poratians means good tenants and)

or foreign purchasers for highly
ropeties.

priced

example is the Limkokwing
University in Cyberjaya which has
been branding itself as one of the
world centres for creative technolo-
2. Besides attracting 2 large number
of intemational students, it is also &
teference point for other intema-
tional universities and colleges, not
to miention specialised industries
and service providers - all related to
the creative industry.

Capital Gains

Normally when investors, prospec-
tive purchasers o friends ask me
about where to invest, Ealways rec
ommend multiple phase projects or
even better, townships.

When you purchase a property,
the first thing that you wan to see is

%= CYDErjaya, a city poised for capi

gro

PRIMARY MARKET VALUES FOR HIGH-RISE AND
LANDED IN CYBERJAYA - 2013
armon
e Wwows e sen e
it
0058 | 3007
Condominwm Augest 2012 bl A2805 406/392
42935 0733
666,67 9900
Secvice apartment Middiz 2010 % 5143 53.00
6000 54000
Serv. App., off, owet, strata of, o o
fotel, Scka ol and R %% Pesl 5900
R 6443 60800
[T
caer2o BN G026 seas
59184 561/54%
Service Apartments. Febraary 2011 Soldout A45/500
Service Apartments 42000 Soldout 507.00
et and Uk 3907460
Semi-D and Link 2010 5% 600.00
Siper ok s B0
Semi-0 and Sugerfink 2010 0% 450/500
PRIMARY MARKET AVERAGE VALUES TREND 2010-2013
0
Condominm

B Toan-house
2 Stocey Semi-D

o
o o

Scuvte: Napk. Fropesty mebstes

zood capital appreciation and this is
why [ recommend them to purchase
in 2 development with a long way to
£0 to its completion,

Cyberjaya is nothing less than
this. 7,000 acres of freehold land
that wall be fully developed within
anather 15 years and this means
property values there will surely
Tise consistently,

2 2m

We all remember well in 2007 and
2008 that nobody was actually look
ing ar Cyberjaya as a good location
for investment.

At that time, we were talking
about prices of properties ranging
from RM200 per sq ft to RM250 per
sqft \ml nobody was actually buy-
ing ther

Thr:n. mddcnlv in 2009 and 2010,

vave R ewsaR
265000 o B9
300,000 % R
20000 | 107 3903
550,000 1903 v
600000 | 1638 36630
265000 601 4409
263,000 50 488
320,000 68 47836
295000 61 49085
380,000 0 S0667
20,000 600 46667
970000 293 33004

40080
%1%

6087
ma

Lo

the first spring of Cybenjaya started:
Big developers were al there,
launching theic residential, com-
mercial and mixed-use projects.
Prices then suddenly jumped up ta
RM300 per sq ft, RM400 per sq t,
RMS00 per sq ft to above RMS00

persq L
Suddenly, at the end of 2011 o
early 2012, there has been a marked
slow-down and developers didn't
launch any new projects for quite

some time.

Let me call this 3 “well-planned
property values growth” or “push
p"Cyberkya was. green fiekd
first; and then a cre
il oftower.crants but sl with-
outlife in it. Some of my friends
would fiken this to *not being acti-
vated yet”,

Purchasers were asking o see
some projects being built before
they would purchase and deve-
lopers understood that. With com
pleted buildings. the developers
would have the opportunity to get
better profitability from their
projects,

Consequently, they slowed down
the launches of new projects and
instead, concentrated on the com-

Retal

pletion of the impending projects
under construction.

Now, the time has come as several
projects in Cyberjaya will be ready
and open for occupancy within the
next 12 months.

Universities have eitabllshed their
campuses there with more t
25,000 students looking for a pla(e
10 Stay in a vibrant and lively hub.
Foreigners are also in Cybenaya, fol-
lowing the initiatives of the
Multimedia Super Corridor (MSC)
Malaysia development and the rising
number of multinational corpora-
tions with hesdquarters and opesa-
tive offices in Cyberjaya.
in the market to find
nice and convenient accommodation

Developers could see that the ris-
ing inerest in Cyberjaya was pre-
senting them with the opportunity
10 gain more profit from their
projects. So, they slowed down the
launches of m«r new projects and

" - o MR poerr] L
[ 178 " 3400 . T R
fegh-rse. Li66 FF 2200 189 9
High-rise 3000 3 3500 ur )
sighvrte 1638 w 1800 10 4
High-rise. 1638 L2 2700 165 5
Highse b i 1100 296 3
Highrise 7 3 1500 200 7
High-rise 601 ¥ 2100 349 8
Highise 98 w 1500 28 6
High-ise 500 (L3 1400 280 4
Highise. 50 FF 2400 320 0
High-rse 1678 FF 3500 29 4
Highise 1479 F 3500 b5 7
High-sise 1720 3 2700 157 5
Highise 148 ¥ 1800 w 3
Higheise L0 I 2100 151 7
}ilgh-nu» 1.000 FF 2000 200 L

urighlighs the sready unched
or planed developments.

Ansums take a fook al the table
showing the price trend for the past
four years and draw your own con
chsiont 3510 bow vidbe it might be
10 invest in Cyber;

personal !lkk 1: that within
the next five to eight years, property
values there will rise abundantly
above RM1.000 per sq ft even
though investors will have to be
wise and patient when looking for
tenants,

In other words, holding power
might become the name of the
investment game In Cybetjaya, offer-
ing a reward of high capital appreci-
ation and good or above-average
{Return On fnvestment) ROI

> REI Group of Companies CEQ and
co-founder Dr Daniele Gambero
gives presentations on the property
market and welcomes feedback at

the ones aln'all L\un(bt‘d which are
i, sty sold

Which st al
e aible o development
in Cyberjaya as of August 2013 high-
lighted in yellow while the biue col

daniele, my

>> Sources: Ho Chin Soon Research,
StarProperty.my and iProperty web-
sites, Napic and Ispen Property Market
Reports,statistics and REI Group
archives

of Cyberjaya, courtesy of

Map
Ho Chin Soon Research
{Colour scheme by RE! Group)

. . . .
BY DAVID LEE Ca t I f d themselves in the big dataanalytics fied.  University of Creative Technology), Seri
ol pital city of creative Industry e pce s e e Ky
CYBERJAYA is keeping up with rapid ideas to be explored and nurtured. There  International College.
changes in the IT (Information Innovation and Creative Centre)as pat ing and mentoring, among others. multinationals as tenants with almost i T ffered in
..!r.;.pm.; of latest effort to 800 tech-ori i pr e
on several fronts, The authori- ihi bere, Cyberjaya already  ucts and itimedi;
ties hirve sevralplcieseports 15005  bulding fas nrsf%bssf%nals hasan i viable such ot it animatn,72p
to enhance Rational grovith and accel- en earmarked for the MaGIC office, - P! infrastructure laid own by Setia Enterprise) Technopreneur Centr dmzn ammm—
erate its shift into a digital mmomyA fsintended tobea huh forentre-  Cyberjaya s already home to several  Haruman mh%sdu 8hd. (Mulfimedsa Super Cormdor) Mahysn K ture, mlenm dengn,an programming.
one-stop centre will be set preneurs throughout multinational companies which have M(mdmg 0 reports, the net- (Knowledge) Workers Devel These in:
up in Cyberjaya to support companies ‘Targeting entrepreneurs, e ciotis . bl in this city and i tates data - Centre. and MSC Malaysia Te o miture 1o et dhat e
involved in creative multimedia, will make avaifable everything from  which are providing several services i ¢ entre. nation’s IT industry needs.
research and development, outsourcing  getting ing from banks or ven-  including global shared services and Cyberjaya s a Th ! educati In conclusion, vith the infrastructure,
and data management. ture capital to incubators for develop-  outsourcing. !CBps (aabm per s«umﬂ This mlu- institutions in Cybcmya which cater for  institutions, policies and employment
an Minister Datuk Seri NajibTun g start-ups. These mcme every- Among them are HSBC, Fujitsu, DHL, cture has helped encourage growth  the educational needs of s residents mmmesmnvemng inone plxe
l{v thing from intellectual property regis~  Ericsson, 1BM and Sheil. The tech-city mdmcummnuulymu including
npolMaGlC Malaysian Global tration to facilities - lrammg,coxh- has a strategic location as it counts 38 it i University). LUCT, :yktnryolmﬁlm
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Malaysian Economic Performance: FDI as driver favgh

THE fDi REPORT 2014

Global greenfield investment trends
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Malaysian Economic Performance: FDI as driver favgh

Global overview
2013 FDI snapshot

Total capstal

RS Ml

Coal, oil
and natural
gas™
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Malaysian Economic Performance: FDI as driver favwgh

THE fDi REPORT 2014

Global greenfield investment trends

@ fdilntelligence
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Malaysian Economic Performance: FDI as driver favwgh

Graph 1

Table 1 FDIINTO ASIA-PACIFIC BY

FDIINTO ASIA-PACIFIC BY SECTOR2011
MARKET SHARE 2013 Capital investment $bn Coal. Oil & Gas

Count Market share
6 Real Estate

China 34.73% Others & Tourism
India 8.57%

Vietnam 8.29%

Myanmar 7.16%

Indonesia 5.21%

Australia 5.01%

Japan 4.83% $80.9bn
Singapore 407%

Malaysia 2.80%

Thailand 2.78%

Other 16.55%

Total 100%

Source: fDi Markets <
Business &

Financial Serv.

Chemicals, Plastic
& Rubber

Transport
Equipment
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Malaysian Economic Performance: FDI as driver favwgh

Table 14
Motive Projects % of
projects
Domestic market growth potential 840 45.4%
Proximity to markets or customers 611 33%
Regulations/business climate 380 20.6%
Skilled workforce availability 328 17.7%
Infrastructure and logistics 158 8.5%
Industry cluster/critical mass 119 6.4%
Attractiveness/quality of life 89 4.8%
IPA or government support 75 4%
Technology or innovation 57 3.1%
Lower costs 47 2.5%
Other motive 194 10.5%

Source: fDi Markets
Note: Percentages can add up to more than 100% as one company can cite multiple
motives for the same project.

www.reigroup.com.my S
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Malaysian Economic Performance: FDI as driver favgh

FDI Flow since year 2000

Malaysia inflow of FDI 2000 to 2012
140000 1
‘/
120000 +
o
100000 -
7 —
80000 1
B Malaysia
1//
60000 1~
40000 1
- l l '
- T T T T T T T T T T T T 1/
2001 2002 2008 2004 2005 2006 2007 2008 2009 2010 2011 2012
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GLOBAL & MALAYSIAN ECONOMY - FACT F

INDEX USA EU UK JAPAN | AUSTRALIA MALAY

GDP Growth 2.52% 0.12% 0.65% 0.65% 0.65% 4.7(

Gov. Debt as % of GDP 101.60%  90.6Q0% 91.10% 2261.1% 20{7%3.10%

Gov. Deficit as % of GDP -4.10% -3.7% -7.40% -9.6% -3.00% -4.50
Balance of Current Acc

i1 USD Billion -360.7 -34.5 -93.6 56.6 -44.9 8.41
Inflation 1.5% 1.5% 2.7% 0.2% 2.4% 3.2%)|
Unemployment 7.3% 10.8% 7.7% 4.1% 5.7% 3%

www.reigroup.com.my Copyrght 2013 RE| Group
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SEA REGION & MALAYSIAN ECONOMY - FAC

INDEX VIETNAN INDONESIA THAIL/LND MALAYSIA AUSTRALIRCERJ
GDP Growth 5.54% 5.72% 0.60% 4.70% 0.65% 5.50
Gov. Debt as % of GDP. 37.30% 23.6% 44.30% 53.10% 20|7% .909®97
Gov. Deficit as % of GDP -6.90% -1.77% -4.10% -4.50% -3.00% 1.3%
Balance of Current Acc
i1 USD Billion -0.55 -0.43 -2.5 8.41 -44.9 3.4
Inflation 4.65% 7.75% 1.22% 3.2% 2.4% 2.259
Unemployment 2.22% 6.25% 0.62% 3% 9.7% 1.8%
Population (Million) 88.78 245.90 66.79 29.62 22.79 5.31
Global competitivhes
7 7 24 21 2
index (WEF 2013-2014 0 38 3
Stage 2 to 3
Stage 1 | Stage 2 Stage 2 g : Stage 3 Stage 3
Stage of development . . Efficiency : :
Factor | Efficiency| Efficiency Innovation | Innovation
(WEF 2013-2014) . : : to ) :
Driven Driven Driven : Driven Driven
Innovation

' Group of Companies
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SEA REGION & MALAYSIAN ECONOMY - FAC

MALAYSIA MALAYSIA
INDEX MALAYSIA 10 14 20 2014
GDP Growth 4.70% 6.20% 6.40%
0
Gov. Debt as % of GDP 53.10% 65'2.A) 65.2%
Redefined
Gov. Deficit as % of GDP -4.50% -4.10% -4.10%
Balance of Current Acc
in USD Billion 8.41 8.38 >-94
Inflation 3.2% 3.40% 3.30%
Unemployment 3% 2.80% 2.60%
Population (Million) 29.62 = =
Global competitivhes 24 B _
index (WEF 2013-2014
Stage 2 to 3
Stage of development Efficiency 3 .
(WEF 2013-2014) to - -
Innovation

' Group of Companies
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GLOBAL & MALAYSIAN ECONOMY - FACT F

Doing
Business

sy THE [7e
B BIFC
Rl BANK 2/

DOING
BUSINESS 2013

Smarter Regulations for
Small and Medium-Size Enterprises

COMPARING BUSINESS REGULATIONS FOR DOMESTIC FIRMS IN 185 ECONOMIES

www.reigroup.com.my S
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GLOBAL & MALAYSIAN ECONOMY - FACT F

Ease of . Dealing with . . Trading .| Result
. Starting a . _|Registering Enforcing :
Country doing . construction across over 3 Overall Ranking
: business . property contracts
business permits borders years
2010( 2013 2010 20183 2010 2013 2010 2013 2010 2p13 2010 2013 0 PRANnk| 2013| Rank
SINGAPORE 1 1 4 4 2 4 16 1 1 [13]12] 0 37| 1 | 56
NEW ZEALAND 1| 47| 2 | b4
HONG KONG +2 | 102 5 | 81
US 1| 75| 3| 87
UK 2 199 | 4 | 154
THAILAND 4 1122 6 | 188
JAPAN 6 | 242| 8 | 328
S. KOREA +2 | 179 7 | 138 5
MALAYSIA +6 | 400 9 |239| 8

Copyright 2013 RE!l Group
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MALAYSIA AND THE REGION: WHERE ARE

Average price of property per country 2012 - SEASREN Property val
to income per capita (PPP) ratio
GDP Per|| GDP Per||| Property
Ranking  Country RM/psf 1'3?);8;10; capita capita value to
’ ~ || (PPP) US| (PPP) RM|lincome ratio
1 |Hong Kong 3,124.59|  3,124,590.3C 44,770 143,264 21.81
2  |Singapore 2,684.31| 2,684,310.67 53,266 170,451 15.75
3 |Australia 1,345.25| 1,345,254.55 35,668 114,138 11.79
4  |Japan 1,266.79| 1,266,794.87 31,425 100,560 12.60
5 |South Korea 950.93|  950,925.31 27,990 89,568 10.62
6 |Taiwan 911.38|  911,379.60 33,608 107,546 8.47
7  |Brunei 847.36|  847,359.72 45,978 147,130 5.76
8 |China 794.82|  794,817.91 7,957 25,462 31.22
9 [Thailand 451.83|  451,829.25 8,458 27,066 16.69
10  |Myanmar 414.39|  414,385.92 1,324 4,237 97.81
‘ 11 |Malaysia 367.42|  367,418.25 17,046 54,546[] 6.74
12 |Philippines 285.84|  285,838.91 3,802 12,166 23.49
13  |Vietnam 241.09|  241,086.96 3,133 10,026 24.05
14  |Cambodia 212.31|  212,310.48 2,149 6,877 30.87
15 |Indonesia 207.62|  207,621.70 4,271 13,667 15.19
16 |Laos 79.72 79,721.29 2,521 8,067 0.88
Source: IMF - World Bank - CIA
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Average price of property per country 2012 - SEAGREN
Property value to income per capita (PPP) ratio
GDP Per| Propert
Ranking  Country RM/psf 1';glés§q0::t capita vaIEe tg
’ "~ | (PPP) RM| income ratio
10 [Myanmar 414.39|  414,385.92 4,237 97.81
8 |China 794.82|  794,817.91 25,462 31.22
14  |Cambodia 212.31|  212,310.48 6,877 30.87
13 |Vietnam 241.09|  241,086.96 10,026 24.05
12 |Philippines 285.84|  285,838.91 12,166 23.49
1  [Hong Kong 3,124.59| 3,124,590.30 143,264 21.81
9 |Thailand 451.83|  451,829.25 27,066 16.69
2 |Singapore 2,684.31| 2,684,310.671 170,451 15.75
15 |Indonesia 207.62|  207,621.70 13,667 15.19
Japan 1,266.79| 1,266,794.87 100,560 12.60
Australia 1,345.25| 1,345,254.5§ 114,138 11.79
5 |South Korea 950.93|  950,925.31 89,568 10.62
16 |Laos 79.72 79,721.29 8,067 0.88
Taiwan 911.38| 911,379.60 107,546 8.47
Malaysia 367.42|  367,418.25 54,546 6.74
7 |Brunei 847.36|  847,359.72| 147,130 5.76

Source: IMF - World Bank - CIA
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NEW INFRASTRUCTURE IN THE PIPELINE LRT Line 3
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KLANG VALLEY GROWTH AREAS

PROJECTS

LOCATION

SIZE (acres)

Bangsar South Gty

KUALA LUMPUR

59.30

Platinum Park KLCC

KUALA LUMPUR

9.14

Bukit Jelutong Commercial Centre

SELANGOR

179.89

KL Sentral

KUALA LUMPUR

71.66

Datum Jelatek

KUALA LUMPUR

5.93

MPHB's Golden Triangle Develp.

KUALA LUMPUR

n.a.

Damansara Avenue

SELANGOR

46.95

KL City Centre Redevelop. Kg Baru

KUALA LUMPUR

375.59

Bukit Bintang City Centre

KUALA LUMPUR

21.25

Bangsar/KL Eco City

KUALA LUMPUR

2397

Pekeliling Tamansari Riverside Garden City

KUALA LUMPUR

54.36

TRX

KUALA LUMPUR

84.01

Merdeka Park City

KUALA LUMPUR

n.a.

City of Malaysia - Sg Besi

KUALA LUMPUR

JIn Cochrane-Jin Peel Development Cheras

KUALA LUMPUR

KL Media City - KerinchifPantai Dalam

KUALA LUMPUR

Sungai Buloh Urban Development - RRIM

SELANGOR

Bukit Jalil Green Gty

KUALA LUMPUR

Bukit Jalil Link 2

KUALA LUMPUR

Kesas new Shopping Mall Sri Petaling

KUALA LUMPUR

Naza KL Metropolis

KUALA LUMPUR

PJSentral Garden

SELANGOR

TOTAL

' Group of Companies

Source: CIMB, REl Archives
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GREATER KL, KLANG VALLEY AND
THE FUTURE OF COMMERCIAL PROPERT

New Projects Demand / Offer comparison in Million Square Feet per Annum - Period 2012 to 2017

Excess
supply

8 Mil sq. ft.

5-7 Mil sq.ft.

uiass 4-5 Mil sq.ft.

suppl
2-3 Mil sq.ft. ey

T
2012 - 2014 2015 - 2017

Source: CIMB
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GREATER KL, KLANG VALLEY AND

THE FUTURE OF COMMERCIAL PROPERT

EXISTING SPACE AND OCCUPANCY RATES FOR OFFICE BUILDING AS AT
DECEMBER 2013 - LOCAL AND REGIONAL COMPARISON

EXISTING OFFICE
SPACE AS AT
DECEMBER 2013

FLOOR AREA
(Sq.Ft.)

POPULATION AS
AT 2012

OFFICE SPACE
PER CAPITA

CURRENT OFFICE
SPACE
OCCUPANCY
RATE

82,595,645.68

1,768,680.00

78.20%

33,088,551.52

5,826,240.00

73.30%

PULAU PENANG

11,480,377.48

1,664,640.00

75.90%

JOHOR

11,036,603.41

3,537,360.00

73.10%

PUTRAJAYA

21,425,101.63

97,340.00

54.30%

203,365,538.05

30,060,860.00

70.96%

79,222,304.00

5,165,866.00

90.80%

87,854,675.00

8,243,832.00

89.47%

65,668,769.00

10,860,334.00

94.30%

Source: NAPIC PMR 2013, Yearbook of statistics Singapore 2013, The Star archives, REl group archives
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GREATER KL, KLANG VALLEY AND
THE FUTURE OF COMMERCIAL PROPERT

OFFICE OCCUPANCY RATES IN MALAYSIA

PERLIS
TERENGGANU
KELANTAN
PERAK
SARAWAK
KEDAH

NG. SEMBILAN
SABAH
PAHANG
SELANGOR
MALAYSIA
PENANG
MALACCA

KL
JOHOR

inl

70% 75% 80% 85% 90% 95% 100%
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GREATER KL, KLANG VALLEY AND
THE FUTURE OF COMMERCIAL PROPERT

COMPARISON BETWEEN: DEMAND-SUPPLY-ACTUAL OCCU

81 83 8 87 89 9 98 9 97 98 O 03 05 07 1

BN Demand @SS Supply e Occupancy

Source CIMB
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GREATER KL, KLANG VALLEY AND
THE FUTURE OF COMMERCIAL PROPERT

Prime rental rates of office space in Klang Valley 2000 - 2013

RM pst
6

/
/

4 /
/\/

3.5

3

25

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013
Source: NAPIC PMR, CIMB
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GREATER KL, KLANG VALLEY AND
THE FUTURE OF COMMERCIAL PROPERT

OCCUPANCY RATE AND RENTAL RAOHE®OSITE TREND

0.0% r T T T T T T e e ey (). 00
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Source: CIMB
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MALAYSIAN PROPERTY MARKET SUSTAINAE
MARKET PERCEPTION




GREATER KL, KLANG VALLEY AND
THE FUTURE OF COMMERCIAL PROPERT

A BIG OPPORTUNITY OUT OF HUGE UN-OCCUPIED OFRGE
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WHAT OTHERS HAVE DONE OVERSEA
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MALAYSIAN PROPERTY MARKET SUSTAINAE

Greater KL will reach 10 million people (Mega City) by 2020
Singapore aspires to have 6.9 million by 2030
Iskandar Malaysia aim to have 3 million by 2025




HOUSING EXISTING STOCK AND FUTURE Sl
ESTIMATE




HOUSING: CURRENT AND FUTURE DEMALT
ESTIMATE IN KUALA LUMPUR/KLANG VALL



HOUSING SUPPLY KEEPS ON SLOWYING D



Wealth distribution and affordability

PER STATE AFFORDABILITY VALUES 2012

0
State by | GDP 2012 per Capita g msosnfh:)f Affordable House value (30 y1
state (est) current prices . y loan @ BLR-2.3 4.4%)
State Population Income = Loan

. P 2012 Yearly Monthly repayment Per capita | Per househo

n RM RM RM RM RM
Kuala Lumpur 1,718,680 73,931 6,161 2,156.32 480,000 720,000
Pulau Pinang 1,654,640 37,006 3,084 1,079.34 240,000 360,000
Selangor 5,626,240 36,135 3,011 1,053.94 240,000 360,000
Malacca 832,320 33,550 2,796 978.54 220,000 330,000
Negeri Sembilan 1,040,400 32,511 2,709 948.24 220,000 330,000
Johor 3,337,360 24,574 2,048 716.74 160,000 240,000
Sabah 3,437,360 19,010 1,584 554.46 125,000 187,500




Wealth distribution and affordability



GREATER KL, KLANG VALLEY AND
THE FUTURE OF COMMERCIAL PROPERT

LESSON TO BE LEARNED

New level of Educational offer

Huge un-addressed demand of affordable houses

Rural population migrates towards urbanized areas rata of 3% to
3.5% on a yearly basis

Malaysian third age group (i.e. 60 years and above)irygo double
Its number before2050

By 2020 Malaysia should achieve the status of fulixetiged
country which will bring along an higher number opatriates

Hotels, Schools, Hospitals, Affordable Houses, Studestels,
Retirement Homes are only few of the many differeohcept that
Malaysian developers and building owners should be $taking
at.
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